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Case Study

From Monthly Gifts to
Year-Round Generosity

CONTEXT

At a large, community-based
nonprofit serving older adults,
the monthly giving program
technically existed—but barely.

It had a name and a handful of
dedicated supporters, but no
branding, no webpage, and no
real structure.

There was nothing in place to
steward these donors or
celebrate their impact. It wasn't
visible, it wasn't growing, and it
certainly wasn't delivering on
its full potential.

WHAT WE BUILT

We reimagined The Supper Club as a
welcoming, mission-centered
community:

- Brand ldentity - Centered around
shared connection, with messaging
like “Join us at the table" and “Thank
you for joining us at the table”’

T Benefits Package - Created clear
reasons to join, with thoughtful
stewardship touchpoints throughout
the year

#» Branded Welcome & Stewardship
Plan - Welcome postcard, annual
touchpoints, and small, mission-
aligned gifts (no cheap swag here)

@ Digital Infrastructure - Built a
dedicated webpage and form, allowing
for easier marketing and automation of
gift acknowledgments and monthly
gift notices

Campaign Integration - Members

were invited to participate in matches

and special appeals, making them feel
included without being over-asked



THE RESULTS

The program saw retention rates consistently over 90%, and many members
increased their monthly gifts over time. With marketing, numbers of monthly
gifts grew more than 20% in a matter of months.

These donors also proved to be highly engaged, often giving significant
one-time gifts during special campaigns or at year-end—proof that monthly
giving didn't replace generosity, it amplified it.

Even more telling: the internal culture around monthly giving changed. With
a structure in place, staff had more pride in the program—and promoted it
more consistently. The clarity and automation also made it easier for the
team to sustain the program long-term.

LET'S CONNECT

Curious what a stronger monthly giving program could do for your
nonprofit? Let's talk about building something that lasts.

TheObjectiveGood.com
Liz@TheObjectiveGood.com
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